
Opportunities in the 

Post-CARB World

A Supplier’s Perspective



Topics for Today

• What we know

• What we think

• What we can do 



What We Know

• CARB is for real

• The consumer is 
asking a lot more 
questions



CARB: What We Know

–A history of sweeping legislation
• Smoke stack monitoring (1947)

• PCV valves in cars (1961)

• Tailpipe emission standards (1966)

• Two-way catalytic converters (1975)

• Lead limits for gasoline (1976)

• Regulations for weed-whackers (1998)

• VOC reduction rules for nail polish (1999)



Home Depot 

Flyer, 2006



Consumers: What We Know

• A swing toward scrutiny

–Healthier, organic choices 

– “Built to last” vs “On Sale”

–Made in America bias

– Probe for content & sourcing details

• Teaming up and trading info



Theme: “Future-Proofing”
• Green and tech fixes to assure salability

– Energy savings

– Avoiding urea formaldehyde

– No/low VOC paint



What We Think

• CARB evolves into a 
national standard

• Formaldehyde and 
China remain tricky 
issues going forward 



Corporate Practice

• “…will require all of 
its suppliers…to 
comply with the 
CARB requirements 
throughout the U.S.
beginning on January 
1, 2009…”



Association Practice

• Embracing 
the CARB 
Standard
–RVIA 

–KCMA

–ANSI



Formaldehyde & China

• Suffering the same 
treatment in the court 
of public opinion

–Continuous and 
growing suspicion

– Feelings driving the 
issue over facts



How Did We Get Here?

• Retrace our steps

• Map a path to the 
future



History of Formaldehyde
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Formaldehyde Frenzy: A Viral Pandemic

• Starts in a lab

• Breaks loose

• Multiplies

• Finds new hosts

• Attracts the attention of authorities

• Faces containment & avoidance



Multiplying:

Blog Sites



Spreading 

to Other 

Consumer 

Products  



Spreading to Other Hosts

• UF Foam 
insulation

• Banned in 
Canada

• Suit to 
defend 
against lost 
property 
values



How a “Perception Virus” Spreads
81 comments 
attached to 
this story 
alone

"I can't imagine 
any parent 
covering their 
infant with a 
baby lotion that 
lists 
formaldehyde 
on the label 
along with 
'natural 
fragrance.’”



Formaldehyde Frenzy: Vicious Cycle

Legislative 
Pressure

Consumer
Perception 
& Reaction

Negative 
Media Coverage



Fuel on the Fire…

• Furniture made in China 
with urea formaldehyde

+ = !!!



Chinese Flu: Spreading Across Categories

• Dog food

• Toothpaste

• Medical 
equipment & 
drugs

• Cell phones

• Milk formula

• Drywall



Drywall: 

The Next 

Big One ?
"How did 500 
million pounds of 
contaminated 
and toxic drywall 
make its way into 
the United States 
without anyone 
checking it ?"



Chinese Flu:

Going Global;

Expanding to 

Furniture



The “Asbestos 

Scenario”

• Widely used,

• Then scorned

Once sold as fireproof 
Christmas decorating snow



Can We Blame the Consumer?

• What they’ve been seeing, 
hearing (and maybe 
experiencing) has been 
scary and/or disappointing

• Which brings us to the 
opportunity…



New 

Attitudes

• Let’s play 
into them

• CARB 
compliance 
is the entry 
fee



Among the Attitudes…

4. Consumers include their own personal
health as a microcosm and reflection of 
the health of the planet

5. Consumers are expressing a desire to 
eliminate anything toxic from their lives

7. Consumers are beginning to ask not only 
“what,” but “why?” ... increased interest 
in a company’s supply chain — where 
materials come from and how they’re 
made…



The 3 Legs of the Green Stool

• Sustainability

–Environmentally accountable 
materials and practices

• Health concerns

– Indoor Air Quality matters

• Cost-effectiveness

–There’s a bottom line to everything



Marketing Today…



NEW: VOC-Free 

Finishes & 

No Added 

Formaldehyde 

Construction !

Marketing Post CARB…



Who is Leading by Example?

• Fringe operators, niche players, early 
adopters like

• “The Precautionary Principle” states 
that if an action or policy might cause 
harm to the public, the burden of 
proof falls on those who would 
advocate taking the action (website)



And Others

• Simple Furniture Company

–Obtained FSC chain of custody, but

– “A bigger market impact has been 
realized by switching to hardwood 
plywood panels containing no added 
formaldehyde…”



Final Thoughts

• CARB is here

–We can and will get through it

• Use it to change your company

–And gain a foothold in the 
growing green market


